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Abstract 
In a dynamic business environment, maintaining a positive corporate culture is key 
to long-term success. The role of internal communication in the process of 
establishing and maintaining a positive organisational culture has been widely 
debated, but there is no clear consensus on the most effective communication 
strategies and techniques. The method used in this research uses literature 
research method. The findings of this study indicate that effective internal 
communication plays an important role in the formation and maintenance of a 
positive corporate culture. Key findings include the importance of transparency, 
openness, and two-way dialogue between management and employees. In 
addition, the use of innovative communication technologies was found to 
increase employee engagement and facilitate the establishment of a collaborative 
and supportive work community. 
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Introduction 

In the era of globalisation and increasing business competition, organisations are 

faced with various challenges to remain relevant and competitive. As one of the key 

elements in achieving competitive advantage, corporate culture has received 

considerable attention in management literature and organisational research (Afsar et 

al., 2021). Corporate culture, which includes the values, norms and practices shared by 

members of an organisation, plays an important role in determining organisational 

effectiveness, including job satisfaction, organisational commitment and employee 

performance (Al-Omari et al., 2020). 

A positive corporate culture has crucial importance in promoting a collaborative 

and innovative work environment, having a profound impact on employee motivation, 

job satisfaction and loyalty (Al-Swidi et al., 2021). When employees feel engaged and 
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valued, this can significantly lower turnover rates, increase productivity, and strengthen 

a company's reputation, thereby attracting new talent and retaining the best. A positive 

culture also facilitates organisational adaptation to market and technological changes 

more quickly, allowing for more efficient decision-making and bolder initiatives (Ali & 

Anwar, 2021). Externally, a strong culture creates an attractive corporate image for 

customers and investors, enabling sustainable competitive advantage and long-term 

growth (Alshurideh et al., 2022). Therefore, understanding and investing in corporate 

culture not only benefits employees internally but also strengthens the company's 

strategic position in a competitive global market. On the other hand, internal 

communication is understood as a vital tool in shaping, conveying and maintaining 

aspects of corporate culture. 

An effective internal communication strategy for positive corporate culture 

building involves an inclusive approach and a variety of methods. It should prioritise 

transparency, openness and active engagement from all levels of the organisation, 

creating a space for two-way dialogue where employees feel comfortable to voice their 

ideas and feedback (Asbari et al., 2020). Integrating modern communication 

technologies, such as online collaboration platforms and knowledge management 

systems, can make it easier for information to circulate and strengthen the sense of 

community. Organising regular town hall sessions, workshops and feedback sessions 

will support this endeavour by ensuring that communication is not only top-down but 

also bottom-up. Periodic recognition and reward of employee contributions plays an 

important role in reinforcing the organisation's core values and strengthening 

employee engagement (Aula & Mantere, 2020). Through the implementation of such 

practices, organisations can create a transparent, inclusive and supportive work 

environment, where a positive corporate culture can thrive and endure (Azeem et al., 

2021). 

However, while the importance of internal communication in this process has 

been recognised, there is still a gap in the literature on how specifically internal 

communication mechanisms can contribute to the development and maintenance of an 

effective corporate culture. 

The questions of what makes internal communication effective in the context of 

corporate culture, how organisations can design and implement effective internal 

communication strategies, and what challenges are faced in the process, still require 

further exploration. Moreover, in a dynamic business landscape, with changing 

technology and employee demographics, internal communication strategies must 

constantly adapt to remain effective. 

Through this lens, this research seeks to fill the gap by analysing in depth the 

relationship between internal communication and corporate culture. The research is 

intended to provide new insights into internal communication practices that can 

support the development and maintenance of a positive corporate culture, while 



 

identifying challenges and deriving strategic recommendations for effective 

implementation. Thus, this research is not only academically relevant but also provides 

added value for practitioners in the field of human resource management (HRM) and 

internal communication to develop more effective strategies in facing these challenges. 

Research Methods 

The study conducted in this research uses the literature research method. The 

literature research method is a qualitative approach in research that relies on secondary 

sources of information in the form of published data such as scientific journals, books, 

articles, research reports, and other official documents. This approach is used to collect, 

review, and analyse findings from existing studies to generate new ideas, identify 

trends, or answer research questions. (Abdul et al., 2024); (Alfaisal et al., 2024). 

Results and Discussion 
Definition of Internal Communication 

Internal communication is the process of exchanging information, ideas, and 

messages that takes place within an organisation among different levels and 

departments to ensure that all members of the organisation are on the same page 

regarding the company's goals, policies, and activities, thus enabling efficient 

cooperation and building a united and productive corporate culture (Bagga et al., 2023). 

It involves various communication methods ranging from formal meetings, corporate 

emails, newsletters, collaboration apps, to informal communication platforms, with the 

aim of strengthening relationships within the organisation, increasing employee 

engagement, and supporting the achievement of the Company's strategic goals (Baran 

& Woznyj, 2020). 

Company Culture 

Corporate culture is a system of values, beliefs, attitudes, traditions, and 

behaviours that are maintained and enacted within an organisation, which shapes the 

way employees and management interact with each other and how the organisation 

serves and communicates with its clients or customers (Bednar & Welch, 2020). This 

culture is shaped by the company's history, type of leadership, organisational structure, 

policies, rituals, and norms and determines the way work is done. Such corporate 

culture not only influences the work climate but also significantly contributes to 

corporate identity, competitiveness, and overall performance (Bertassini et al., 2021). 

A key component in the understanding of corporate culture includes the core 

values held by the organisation, where these values form the basis for daily decision- 

making and actions (Budur, 2020). In addition, the corporate vision guides long-term 

goals, while the corporate mission defines the objectives and approaches used in 

achieving the vision. Corporate rituals and ceremonies affirm and reinforce these values 



 

and beliefs, while the stories and myths that develop within the corporate corridors act 

as a means of cultural transmission. The language used, symbols, and social structures 

and hierarchies are also important elements that support the existence and growth of 

corporate culture (Burke, 2022). 

A positive corporate culture is critical as it acts as the backbone that strengthens 

employee engagement, satisfaction and productivity, while reducing turnover rates and 

increasing the attractiveness of the company to potential employees. With a supportive 

culture in place, the work environment becomes more collaborative and innovative, 

allowing employees to feel more connected and committed to the organisation's goals 

(Chanana & Sangeeta, 2021). A positive culture also helps in building a good corporate 

reputation in the eyes of customers and other stakeholders, leading to stronger 

relationships, increased loyalty, and ultimately contributing to overall business growth 

and sustainability. A positive culture not only improves internal performance, but also 

influences external perceptions and the general success of the company in a 

competitive market (Cherian et al., 2021). 

Internal communication plays a key role in shaping and maintaining a company's 

culture; open and effective communication between management and employees 

creates transparency, builds trust, and ensures the company's vision, values, and goals 

are clearly and consistently conveyed, thus facilitating shared understanding and better 

collaboration (Christensen & Lægreid, 2020). When internal communication is well 

executed, it allows the company culture to grow and develop in a way that benefits all 

parties, by reinforcing positive interactions, constructive feedback, and alignment of 

employee behaviour with company values, which directly improves employee morale 

and overall organisational performance (Clark et al., 2020). 

 
Impact of Internal Communication on Corporate Culture 

Effective internal communication has a profound impact on company culture by 

reinforcing a smooth flow of information, increasing understanding and alignment 

between employee goals and the company's strategic objectives. Good communication 

creates a sense of belonging and shared responsibility, making employees feel more 

informed, engaged and valued, which in turn drives motivation, commitment and 

productivity (Cornelissen, 2020). In addition, open communication allows space for 

dialogue and exchange of ideas, supports innovation, and reduces misunderstandings 

and internal conflict. When employees are empowered by effective two-way 

communication, they tend to be better brand ambassadors, improving relationships 

with both colleagues and customers (Duryan et al., 2020). 

Conversely, poor internal communication can have a significant negative impact, 

undermining company culture quickly. It can result in incorrect or incomplete 

information circulating within the organisation, making the workspace inefficient, 

causing frustration and confusion among employees. A decline in trust in management 



 

can occur, as well as the generation of rumours that can take a toll on morale and team 

cohesion (Ellitan, 2020). In the long run, ineffective internal communication is expected 

to reduce employee engagement levels, increase turnover, and undermine collective 

initiatives that can hinder the company's growth potential and competitiveness in the 

market (Fathurahman, 2022). Therefore, to support a strong and positive corporate 

culture, it is important for management to prioritise open, honest and proactive 

communication as part of the overall corporate culture strategy. 

Building solid internal communication practices is a strategic step in nurturing 

and protecting corporate culture. A focus on strengthening communication can be 

done through various means, such as implementing internal communication platforms 

that facilitate information exchange, holding regular meetings, and organising Q&A 

sessions with management, all of which demonstrate the company's commitment to 

transparency and inclusiveness (Fitriasari, 2020). The implementation of training and 

development programmes for managers is also important, with the aim of improving 

leadership communication skills, which will affect the entire Company hierarchy 

(Graham et al., 2022). 

In conclusion, effective internal communication plays an important role in 

shaping, developing and sustaining a positive corporate culture, which ultimately leads 

to higher organisational performance. The direct impact of well-maintained 

communication is felt in increased employee satisfaction and productivity, as well as in 

a company's ability to retain its top talent. On a broader perspective, fostering strong 

communication not only strengthens internal values but also enhances the company's 

reputation in the eyes of external audiences, making it a more resilient and adaptive 

entity in the ever-changing market dynamics. 

 
Internal Communication Strategy 
Vertical and Horizontal Communication 

Vertical communication in an organisational context refers to the flow of 

information that moves up or down in a formal organisational structure. It is a 

traditional communication model in which leaders and managers convey policies, 

instructions, and goals from higher hierarchical levels down to employees, while the 

employees send their feedback, concerns, and reports to higher levels (Guerra et al., 

2020). Successful vertical communication is important to ensure that all parts of the 

organisation work according to the guidelines and goals of the go and that verst read 

of everyone about on coordiness and Chanakin decisco gebir lali. However, too much 

reliance on vertical communication can pose a risk if information does not flow freely or 

is blocked at some point, resulting in unwanted separation between management and 

employees, and slowing down decision-making (Guzeller & Celiker, 2020). 

On the other hand, horizontal communication describes the exchange of 

information between individuals, teams, or departments at the same hierarchical level 



 

within a company. This type of communication is necessary for effective collaboration 

and often drives innovative advancements as it provides a means for peer-to-peer 

sharing of insights, knowledge and best practices (Heath, 2020). In horizontal 

communication, hierarchical barriers tend to be minimised, which encourages a more 

egalitarian environment in the workplace and speeds up the problem-solving process. 

Organisations that support horizontal communication often see increased employee 

engagement and faster adaptation to change due to decision-making facilitated by 

dialogue and discussion (Hongal & Kinange, 2020). To support effective horizontal 

communication, it is important to have an organisational culture that emphasises the 

importance of information sharing and cooperation, as well as tools that enable easy 

cross-departmental communication (Huy et al., 2021). 

In conclusion, both vertical and horizontal communication are critical 

components in the creation of an integrated and efficient work environment. Vertical 

communication ensures that organisational goals and policies are effectively translated 

and implemented, while horizontal communication facilitates cross-departmental 

collaboration and employee empowerment. To maximise the effectiveness of 

communication and positively impact organisational performance, both should function 

in harmony in the form of a two-way communication system that opens the door to 

continuous dialogue, feedback and knowledge sharing. By combining these two forms 

of communication, organisations can foster a transparent and inclusive culture, help 

speed up the decision-making process, and ultimately strengthen strategic and 

operational alignment to suit the dynamic needs of contemporary business. 

 
Internal Communication Methods 

Methods of internal communication within an organisation are diverse and can 

be tailored to the needs and culture of the company. One commonly used method is 

through the use of an intranet, a digital platform where important information such as 

company news, policies, updates, and resources can be accessed by all employees 

(Kalogiannidis, 2020). In addition, communication tools such as corporate email, 

newsletters, and internal blogs are also effective for keeping all members of the 

organisation informed and engaged. The use of modern technologies such as 

collaboration software, such as Slack or Microsoft Teams, allows for real-time 

communication and more efficient collaboration between teams and individuals, 

helping to increase the speed and effectiveness of operational decision-making (Lee et 

al., 2021). 

On the other hand, regular meetings such as town hall meetings and Q&A 

sessions with executives create a forum for open dialogue and transparency. This gives 

employees the opportunity to share ideas, gain clarification and get direct insight from 

upper management on the company's situation (Leidner et al., 2020). More 

personalised methods such as mentoring and coaching programmes are also very 



 

important in internal communication, enabling one-on-one knowledge transfer and 

strengthening relationships between individuals within the organisation. In any 

approach, the key principles to keep in mind are the appropriateness of the method to 

the organisation's values and goals, as well as prioritising employee accessibility and 

receptivity to the chosen communication format (Levi & Askay, 2020). 

In conclusion, internal communication methods cover a wide range of 

techniques and tools that aim to improve employees' work experience, ensure all 

members of the organisation are informed and engaged, and facilitate cooperation and 

operational efficiency. From the use of digital platforms such as intranets and 

collaboration software to regular meetings and mentoring programs, it is important for 

organisations to choose and implement methods that best suit their specific culture and 

needs. By combining modern technological approaches and human interaction, 

companies can create a transparent, inclusive and adaptive work environment that 

supports continuous growth and innovation. The strategic implementation of these 

various internal communication methods is key to strengthening the foundation of 

communication within the organisation, supporting the achievement of common goals, 

and increasing employee satisfaction and productivity. 

 
Communication Training for Employees 

Employee communication training is one of the crucial aspects of human 

resource development that aims to improve effectiveness in communicating in the work 

environment. These training programmes often cover a wide range of topics, such as 

interpersonal communication, emotional intelligence, presentation techniques and 

teamwork (Lee et al., 2021). These sessions are designed to equip employees with 

effective verbal and non-verbal communication skills, understand how to manage 

conflict, and how to deliver and receive positive and constructive feedback. This training 

not only improves individual performance but also facilitates more synergistic 

teamwork and better coordination between departments within the organisation (Li et 

al., 2021). 

The implementation of communication training is often done through 

workshops, seminars, and coaching sessions, which can be held internally or with the 

help of external service providers. By investing in communication training, companies 

can create a more open and inclusive work environment where employees feel valued 

and have room to grow (Lin & Huang, 2021). In addition, employees trained in 

communication tend to be better able to handle work stress and pressure, improving 

their ability to make decisions and solve problems. Finally, it also helps in increasing job 

satisfaction and lowering employee turnover rates, resulting in a more stable and 

productive organisation (Lubis & Hanum, 2020). 



 

Challenges of Internal Communication Implementation 
Implementing effective internal communication in an organisation is often 

challenging. Firstly, diversity in the modern workforce creates complexity in 

communication. With different generations, cultural backgrounds, and communication 

preferences, it is difficult to create a communication strategy that responds to the needs 

of all employees (Manzanares et al., 2024). For example, older employees may be more 

comfortable with emails and printed newsletters, while younger generations may 

favour digital communication through apps and social media platforms. This means that 

organisations should seek balance in choosing the most effective communication tools 

for all (Martínez-Caro et al., 2020). 

In addition, the perception of information overload is also a challenge. In this 

digital age, it is easy for employees to feel overwhelmed by the amount of information 

they have to process each day, which can obscure important messages (McIlwraith, 

2021). The importance of filtering and prioritising the information communicated is 

crucial so that core messages can be received without creating information fatigue. This 

requires clear policies on how and when to communicate, and attention to information 

management skills as part of employee training (Men et al., 2020). 

Resistance to change is another challenge in implementing internal 

communication. Any changes in communication processes or tools are often met with 

scepticism or reluctance, as employees may feel comfortable with the old ways 

(Sudarmo et al., 2021). Overcoming this resistance requires a planned approach that is 

sensitive to the needs of employees. Changes should be communicated carefully, 

providing adequate training and demonstrating clear benefits to employees. Employee 

involvement in the change process can provide a sense of ownership and minimise 

resistance, enabling a smoother transition to new, more effective practices (Morris et 

al., 2020). 

Thus, facing the challenge of implementing internal communication is an 

indispensable aspect of human resource management in modern organisations. 

Diversity of the workforce, risk of information overload, and resistance to change are 

the main obstacles that need to be overcome. To overcome these challenges, 

organisations must adopt an inclusive and flexible approach to communication, 

prioritise clarity of information, and manage change strategically. This includes selecting 

the right communication tools, customising communication strategies to suit diverse 

employee needs, and facilitating the transition to new practices through employee 

engagement and training. Prioritising the effectiveness of internal communication will 

not only improve cooperation and efficiency within the organisation but also increase 

job satisfaction and employee loyalty, ultimately contributing to long-term 

organisational success. 



 

Conclusion 
Effective communication between management and employees is key to 

creating and maintaining a strong and positive work culture. The findings suggest that 

clarity in communicating the company's vision and values, regularity of team meetings, 

and management's availability to give and receive feedback are important factors that 

shape employees' perceptions of the company. Open and two-way communication 

facilitates knowledge sharing, strengthens relationships between staff, and reinforces 

commitment to common goals, thus helping to create a supportive and collaborative 

work environment. 

Furthermore, the communication techniques and tools used play an important 

role in facilitating a positive culture. Digital media and innovative communication 

platforms, for example, have played a vital role in increasing the accessibility and speed 

of communication between employees, especially in large-scale organisations. The use 

of internal media such as newsletters, intranets and discussion forums not only 

streamlines information distribution but also provides opportunities for employees to 

provide input and feedback, which makes them feel valued and actively involved in the 

development of the organisation. In conclusion, this study validates that strategic and 

structured internal communication is the foundation for establishing and sustaining a 

positive corporate culture. 

 
References 
Abdul, M., Ingabire, A., Lam, C., Bennett, B., & ... (2024). Indigenous food sovereignty 

assessment—A systematic literature review. Nutrition & …, Query date: 2024-05- 
10 07:14:07. https://doi.org/10.1111/1747-0080.12813 

Afsar, B., Al-Ghazali, B., Cheema, S., & ... (2021). Cultural intelligence and innovative work 
behavior: The role of work engagement and interpersonal trust. European 
Journal of …, Query date: 2024-06-17 17:35:58. https://doi.org/10.1108/EJIM-01- 
2020-0008 

Alfaisal, R., Hashim, H., & Azizan, U. (2024). Metaverse system adoption in education: A 
systematic literature review. Journal of Computers in Education, Query date: 2024- 
05-10 07:14:07. https://doi.org/10.1007/s40692-022-00256-6 

Ali, B., & Anwar, G. (2021). An empirical study of employees’ motivation and its influence 
job satisfaction. … . International Journal of Engineering, Business …, Query date: 
2024-06-17 17:35:58. 
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3822723 

Al-Omari, Z., Alomari, K., & ... (2020). The role of empowerment in improving internal 
process, customer satisfaction, learning and growth. Management Science …, 
Query date: 2024-06-17 17:35:58. http://m.growingscience.com/beta/msl/3522-the- 
role-of-empowerment-in-improving-internal-process-customer-satisfaction- 
learning-and-growth.html 

Alshurideh, M., Kurdi, B., Alzoubi, H., & ... (2022). The influence of supply chain partners’ 
integrations on organizational performance: The moderating role of trust. 
Uncertain Supply …,    Query date: 2024-06-17 17:35:58. 

http://m.growingscience.com/beta/msl/3522-the-


 

http://growingscience.com/beta/uscm/5613-the-influence-of-supply-chain- 
partners-integrations-on-organizational-performance-the-moderating-role-of- 
trust.html 

Al-Swidi, A., Gelaidan, H., & Saleh, R. (2021). The joint impact of green human resource 
management, leadership and organizational culture on employees’ green 
behaviour and organisational environmental …. Journal of Cleaner Production, 
Query date: 2024-06-17 17:35:58. 
https://www.sciencedirect.com/science/article/pii/S0959652621023301 

Asbari, M., Purwanto, A., Ong, F., & ... (2020). Impact of hard skills, soft skills and 
organizational culture: Lecturer innovation competencies as mediating. 
EduPsyCouns …, Query date: 2024-06-17 17:35:58. https://ummaspul.e- 
journal.id/Edupsycouns/article/view/419 

Aula, P., & Mantere, S. (2020). Strategic reputation management: Towards a company of 
good. taylorfrancis.com. https://doi.org/10.4324/9781003064558 

Azeem, M., Ahmed, M., Haider, S., & Sajjad, M. (2021). Expanding competitive advantage 
through organizational culture, knowledge sharing and organizational 
innovation. Technology in Society, Query date: 2024-06-17 17:35:58. 
https://www.sciencedirect.com/science/article/pii/S0160791X2100110X 

Bagga, S., Gera, S., & Haque, S. (2023). The mediating role of organizational culture: 
Transformational leadership and change management in virtual teams. Asia 
Pacific Management Review, Query date: 2024-06-17 17:35:58. 
https://www.sciencedirect.com/science/article/pii/S1029313222000355 

Baran, B., & Woznyj, H. (2020). Managing VUCA: The human dynamics of agility. 
Organizational Dynamics,   Query date: 2024-06-17 17:35:58. 
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7439966/ 

Bednar, P., & Welch, C. (2020). Socio-technical perspectives on smart working: Creating 
meaningful and sustainable systems. Information Systems Frontiers, Query date: 
2024-06-17 17:35:58. https://doi.org/10.1007/s10796-019-09921-1 

Bertassini, A., Ometto, A., Severengiz, S., & ... (2021). Circular economy and 
sustainability: The role of organizational behaviour in the transition journey. 
Business Strategy   …,   Query   date: 2024-06-17 17:35:58. 
https://doi.org/10.1002/bse.2796 

Budur, T. (2020). Effectiveness of transformational leadership among different cultures. 
International Journal of Social Sciences & …, Query date: 2024-06-17 17:35:58. 
https://www.academia.edu/download/67462808/12_2020_Effectiveness_of_Tra 
nsformational_Leadership_Among_Different_Cultures.pdf 

Burke, W. (2022). Organization development. Oxford Research Encyclopedia of 
Psychology, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.1093/acrefore/9780190236557.001.0001/acrefore- 
9780190236557-e-734 

Chanana, N. & Sangeeta. (2021). Employee engagement practices during COVID-19 
lockdown. Journal of Public Aflairs, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.1002/pa.2508 

Cherian, J., Gaikar, V., Paul, R., & Pech, R. (2021). Corporate culture and its impact on 
employees’ attitude, performance, productivity, and behavior: An investigative 

http://growingscience.com/beta/uscm/5613-the-influence-of-supply-chain-
http://www.sciencedirect.com/science/article/pii/S0959652621023301
http://www.sciencedirect.com/science/article/pii/S0160791X2100110X
http://www.sciencedirect.com/science/article/pii/S1029313222000355
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC7439966/
http://www.academia.edu/download/67462808/12_2020_Effectiveness_of_Tra


 

analysis from selected organizations of the …. Journal of Open Innovation …, 
Query date: 2024-06-17 17:35:58. https://www.mdpi.com/2199-8531/7/1/45 

Christensen, T., & Lægreid, P. (2020). The coronavirus crisis—Crisis communication, 
meaning-making, and reputation management. International Public Management 
…, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.1080/10967494.2020.1812455 

Clark, P., Chapleo, C., & Suomi, K. (2020). Branding higher education: An exploration of 
the role of internal branding on middle management in a university rebrand. 
Tertiary Education and Management, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.1007/s11233-019-09054-9 

Cornelissen, J. (2020). Corporate communication: A guide to theory and practice. 
torrossa.com. 
https://www.torrossa.com/gs/resourceProxy?an=5017883&publisher=FZ7200 

Duryan, M., Smyth, H., Roberts, A., Rowlinson, S., & ... (2020). Knowledge transfer for 
occupational health and safety: Cultivating health and safety learning culture in 
construction firms. Accident Analysis & …, Query date: 2024-06-17 17:35:58. 
https://www.sciencedirect.com/science/article/pii/S0001457519310784 

Ellitan, L. (2020). Competing in the era of industrial revolution 4.0 and society 5.0. Jurnal 
Maksipreneur: Manajemen, Koperasi, Dan …, Query date: 2024-06-17 17:35:58. 
https://ejournal.up45.ac.id/index.php/maksipreneur/article/view/657 

Fathurahman, M. (2022). Path Analysis Between Job Satisfaction And Loyalty With Work 
Environment And Culture As Explanatory Variables. PRODUKTIF: Jurnal 
Kepegawaian   Dan   …,   Query   date:   2024-06-17 17:35:58. 
https://jurnalpustek.org/index.php/sdmo/article/view/11 

Fitriasari, F. (2020). How do Small and Medium Enterprise (SME) survive the COVID-19 
outbreak? Jurnal Inovasi Ekonomi, Query date: 2024-06-17 17:35:58. 
http://ejournal.umm.ac.id/index.php/JIKO/article/view/11838 

Graham, J., Grennan, J., Harvey, C., & ... (2022). Corporate culture: Evidence from the 
field. Journal of Financial …, Query date: 2024-06-17 17:35:58. 
https://www.sciencedirect.com/science/article/pii/S0304405X22001684 

Guerra, J., Martínez, I., Munduate, L., & ... (2020). A contingency perspective on the 
study of the consequences of conflict types: The role of organizational culture. 
Conflict in Organizations …, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.4324/9781003059776-4/contingency-perspective-study- 
consequences-conflict-types-role-organizational-culture-jos%C3%A9-guerra- 
in%C3%A8s-mart%C3%ADnez-lourdes-munduate-francisco-medina 

Guzeller, C., & Celiker, N. (2020). Examining the relationship between organizational 
commitment and turnover intention via a meta-analysis. International Journal of 
Culture, Tourism and …, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.1108/IJCTHR-05-2019-0094 

Heath, R. (2020). Management of corporate communication: From interpersonal contacts 
to external aflairs. taylorfrancis.com. https://doi.org/10.4324/9781003064046 

Hongal, P., & Kinange, U. (2020). A study on talent management and its impact on 
organization  performance-an  empirical  review.  International  Journal  of 

http://www.mdpi.com/2199-8531/7/1/45
http://www.torrossa.com/gs/resourceProxy?an=5017883&publisher=FZ7200
http://www.sciencedirect.com/science/article/pii/S0001457519310784
http://ejournal.umm.ac.id/index.php/JIKO/article/view/11838
http://www.sciencedirect.com/science/article/pii/S0304405X22001684


 

Engineering and …, Query date: 2024-06-17 17:35:58. 
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3559991 

Huy, D., Thach, N., Chuyen, B., & ... (2021). Enhancing risk management culture for 
sustainable growth of Asia commercial bank-ACB in Vietnam under mixed effects 
of macro factors. Entrepreneurship and …, Query date: 2024-06-17 17:35:58. 
https://www.academia.edu/download/87224666/Hac_Enhancing_risk_manage 
ment_culture_for_sustainable_growth_of_Asia_commercial_bank_ACB_in_Vie 
tnam_under_mixed_effects_of_macro_factors.pdf 

Kalogiannidis, S. (2020). Impact of effective business communication on employee 
performance. European Journal of Business and Management …, Query date: 2024- 
06-17 17:35:58. https://www.ejbmr.org/index.php/ejbmr/article/view/631 

Lee, Y., Tao, W., Li, J., & Sun, R. (2021). Enhancing employees’ knowledge sharing 
through diversity-oriented leadership and strategic internal communication 
during the COVID-19 outbreak. Journal of Knowledge Management, Query date: 
2024-06-17 17:35:58. https://doi.org/10.1108/JKM-06-2020-0483 

Leidner, D., Gonzalez, E., & Koch, H. (2020). An affordance perspective of enterprise 
social media and organizational socialization. Strategic Information …, Query 
date: 2024-06-17 17:35:58. https://doi.org/10.4324/9780429286797-17 

Levi, D., & Askay, D. (2020). Group dynamics for teams. Query date: 2024-06-17 17:35:58. 
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=a949f1047b 
5f5cef178358c6d3a1bb87861af6a6 

Li, K., Mai, F., Shen, R., & Yan, X. (2021). Measuring corporate culture using machine 
learning. The Review of Financial Studies, Query date: 2024-06-17 17:35:58. 
https://academic.oup.com/rfs/article-abstract/34/7/3265/5869446 

Lin, C., & Huang, C. (2021). Employee turnover intentions and job performance from a 
planned change: The effects of an organizational learning culture and job 
satisfaction. International Journal of Manpower, Query date: 2024-06-17 17:35:58. 
https://doi.org/10.1108/IJM-08-2018-0281 

Lubis, F., & Hanum, F. (2020). Organizational culture. 2nd Yogyakarta International 
Conference …, Query date: 2024-06-17 17:35:58. https://www.atlantis- 
press.com/proceedings/yicemap-19/125949878 

Manzanares, F. V., García-Segura, T., & ... (2024). Effective communication in BIM as a 
driver of CSR under the happiness management approach. Management …, 
Query date: 2024-06-17 17:35:58. https://doi.org/10.1108/MD-02-2023-0284 

Martínez-Caro, E., Cegarra-Navarro, J., & ... (2020). Digital technologies and firm 
performance: The role of digital organisational culture. … Forecasting and Social 

…, Query date: 2024-06-17 17:35:58. 
https://www.sciencedirect.com/science/article/pii/S0040162519312193 

McIlwraith, A. (2021). Information security and employee behaviour: How to reduce risk 
through employee education, training and awareness. taylorfrancis.com. 
https://doi.org/10.4324/9780429281785 

Men, L., O’Neil, J., & Ewing, M. (2020). Examining the effects of internal social media 
usage on employee engagement. Public Relations Review, Query date: 2024-06-17 
17:35:58. https://www.sciencedirect.com/science/article/pii/S0363811120300011 

http://www.academia.edu/download/87224666/Hac_Enhancing_risk_manage
http://www.ejbmr.org/index.php/ejbmr/article/view/631
http://www.sciencedirect.com/science/article/pii/S0040162519312193
http://www.sciencedirect.com/science/article/pii/S0363811120300011


 

Morris, J., Lummis, G., Lock, G., & ... (2020). The role of leadership in establishing a 
positive staff culture in a secondary school. Educational …, Query date: 2024-06- 
17 17:35:58. https://doi.org/10.1177/1741143219864937 

Sudarmo, S., Arifin, A., Pattiasina, P. J., Wirawan, V., & Aslan, A. (2021). The Future of 
Instruction Media in Indonesian Education: Systematic Review. AL-ISHLAH: Jurnal 
Pendidikan, 13(2), Article 2. https://doi.org/10.35445/alishlah.v13i2.542 


